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THE ESSENTIALS

LATE CHECKOUT

Complimentary till 2.00 pm

THE DAILY

All-day urban hangout

24-HOUR GYM

Fitness room, sundeck and pool

WORKING SPACES

Flexible creative hubs for digital
nomads

SUSTAINABILITY

All of our hotels are Green Key
certified

24-HOUR SHOPPING

Boutique convenience store

STORAGE

Self-service luggage lockers

LAUNDROMAT

24-hour self-service
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MEDIA QUOTES |

“Afeast for design - hungryeyes”

THE TELEGRAPH UK

“An artsy boutique hotel that mixes comfortable living
with eclectic works of art”

HARPER'S BAZAAR ARABIA

“Unlike anything else on offer in Dubai”

THE NATIONAL UAE

“While Rove is technically a three - star hotel, it’s
a brand new concept targeted to millennials that feels like the

hotel mated with a We Work "~

BUSINESS INSIDER USA

“Guests love Rove Hotels for their convenient locations, funky
interiors, chilled ambience and great service, which have made
the brand one of the most popular in the city”

SLEEPER UK

“Unexpectedly high - end experience for guests”™

DEZEEN UK




60+ AWARDS

NEW CONCEPT OF THE YEAR

AHEAD ME Awards

“THINKING DIFFERENTLY"

HSMAI ME

HOTEL TEAM OF THE YEAR

Hospitality Excellence ME Awards

T0P 10% OF PROPERTIES WORLDWIDE

Travelers’ Choice Award by TripAdvisor

MID-MARKET HOTEL OF THE YEAR

Leaders in Hospitality Awards

BEST BUDGET HOTEL BRAND

Business Traveller ME Awards

SUSTAINABLE HOTEL OF THE YEAR

Leaders in Hospitality Awards

HOTEL DESIGN OF THE YEAR

INDEXDesign Awards







U U R MARKETING ==/  FINANCE & PURCHASING

cEnTrALSED T
et R

Increased GOP performance of 5-10% ENGINEERING / PROPERTY RESERVATIONS &
in comparison to a standalone hotel. MANAGEMENT REVENUE MANAGEMENT




WHY. WURK WITH
A MID-SIZED,GROUP

il I I IN-HOUSE
I OWNER AND ATTENTIVE, INNOVATIVE

INVOLVEMENT  gpenaTon NMBLEAND v ';ESU' 3;::?
WITHSENIOR ~ F  prpoprcTIVE RESPONSIVE I ‘

MANAGEMENT TEAM
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ROVE CITY WALK
NO OF KEYS
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ARE YOU READY 10 #ROVE?
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